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10 Reasons to Support he Arts in 2020

The arts are fundamental to owr humanity. They enneble and inspire usi—fostering wity, poodness, and
beauty. The arts bring uws joy, help us express our values, and build bridges between cultures. The arts are alio a
fundamental component of a healthy communi strengthening them socially, educationally, and
econamically—benefits that persist even in difficult sodial and economic tim

Arts undts

Arts drive

Arts drive the creat




<

smane Making the Case for Arts Funding

ELECTED OFFICIALS

Economic impact, arts $ community development, and arts
education.

BUSINESS LEADERS

Economic impact, benefits to business, and arts & community
development.

PRIVATE FUNDERS
Arts education, improving quality of life, and community livability.

INDIVIDUAL DONORS
Arts education, quality of life, and “arts for arts sake.”
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';\ Arts Contribution to Economy (2017)

“*ARTS $878 Billion . . . 4.5 Percent of GDP

Arts and Cultural Value Added: Percent of State Total, 2016
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Your State Data:

WWW.NASAA-Arts.org Source: U.S. Bureau of Economic Analysis
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ECONOMIC PROSPERITY 5

THE ECONOMIC IMPACT OF NONPROFIT ARTS & CULTURAL ORGANIZATIONS & THEIR AUDIENCES

CREATING JOBS. GENERATING COMMERCE. DRIVING TOURISM.

onsmiocey ING@tIONAI Findings

#AEPS
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$166.3 Billion in Spending (2015)

Organizations

$63.8 Billion Audiences

$102.5 Billion

@ArtsinfoGuy H#AEPS
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Jobs Supported (FTE)

4.6 Million

@ArtsinfoGuy H#AEPS
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Government Revenue
(Federal, State, Local)

$27.5 Billion

@ArtsinfoGuy H#AEPS
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Attendees Spent
$31.47 Per Person, Per Event

'anal Transportation $3.09
Souvenir/Gifts $4.49
Meals & Snacks $16.82 ‘ /Gifts 3

. Lodging $4.48

Childcare | Clothing & Accessories $1.92

$U+38 Other
$0.29

@ArtsinfoGuy H#AEPS
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ECONOMIC PROSPERITY 5
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Event-Related Spending
Local vs. Non-Local

$47.57

$23.44

Local Non-local

1

‘ 69 percent of non-local attendees said, “This arts event is the primary purpose for my trip.

@ArtsinfoGuy H#AEPS
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ARTS & L

The AEP5 Calculator

Provide the information below fo calculate the economic impact of your organization (or a group of organizations).

Population of your community: [ Choose one ~ }

Total Expenses: $[ |
Total Attendance:[ |

TOTAL ECONOMIC IMPACT

TOTAL FTE JOBS HOUSEHOLD STATE
EXPENDITURES INCOME GOVERNMENT
REVENUE

ORGANIZATION(S):

AUDIENCES:

TOTAL:

www.AmericansForTheArts.org/Economiclmpact
@ArtsinfoGuy #AEP5
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s “Operation Fortitude”
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I'he Creative Industries in
‘alifornia Congressional District 42
L.S. Representative Ken Calvert
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Tx Creative Industries in IL-4

AMERICANS

RIS (aka, The Zombie District . . . AhH)
12 Arts-Related Business Employ 2,907 Feople

4.7% of all businesses
1.7% of all employees
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YOUR COMMUNITY?

www.AmericansForTheArts.org/Creativelndustries
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THE CONFERENCE BOARD Q

Ready to Innovate



T’\f Thomas Sudhof

AMERICANS

s 2013 Nobel Prize for medicine:
“l owe it all to my bassoon teacher”

Drive for excellence...visual thinking...pattern
recognition...problem solving...perseverance



lalf of Americans Are
Hands-On Arts Makers
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Nearly two-thirds of Americans believe the arts make
them a more a creative person.

64%

64% of Americans believe
the arts make them a more
creative person

1 '
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s Improved Academic Performance

UV



http://www.thea-blast.org/wp-content/uploads/2013/11/band.jpg
http://www.artsandlearning.org/about-us/schools/

_"

II;Rounded Education for K-12 Studer

Nearly every American believes the arts are part
of a well-rounded K-12 education.
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e Reduced length of hospital stay

e Fewer medical visits

e Reduced use of pain and anxiety med’s
e Improved recovery time
e Reduced depression
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*RRTS A Call for Action

“Everyone in my community has
equal access to the arts.”

(Just 50 percent of the public agrees)



A Appreciating The Arts
*ARTS
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mﬁ!‘fﬂ‘ﬁ}i"g Claiming Your Impact

1. What is the message?
2. Who gets the message?

3. Who delivers the message?

Golden Rule: No story without a number, and no
number without a story!
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Thank You!

www.AmericansForTheArts.org

rcohen@artsusa.org


http://www.americansforthearts.org/

