Click. Click. Done.

Developing Your Google Analytics Skills
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Connecting Your Site To
Google Analytics

You can use the default tracking code or Google
Tag Manager
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1) Navigate to the
Admin screen.

2) In the Property
column, click the
Tracking Info
option then open
the Tracking Code
panel.

3 & 4) You'll use the Tracking ID or the full code snippet to
connect.

ccd.artshacker.com @Americans4Arts ARtsU 3



Cross Domalin Tracking

Even when formal cross domain tracking isn't an
option, setting up "thank you" page and using
that as a source for tracking is recommended.
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Activate Demographics

One Simple Change To Google Analytics
Anyone Can Do (and everyone should)
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Al web site Data -

1) Audience

Q Search reports and help
Demographics and Interest Reports

CUSTOMIZATION
m 3 iatures include Demographics and Interest reporting, Remarketing, GDN Impression Reporting and the DoubleClick Campaign
e Jration. By enabling Advertising Features, Google Analytics will collect additional data about your traffic. You may need to
° Reports upQa.____privacy policy before enabling Advertising Features. Learn More.
2) D e m o | a h I ‘ s > ® REALTIME The Demographics and Interest sections include Overview reports,
along with new Age, Gender, and Interest Categories reports. Age 100% oF total seasions
&  AUDIENCE 1 « They allow you to better understand who your users are.

[
— You can segment the rest of your Analytics data by these same . .
Overview characteristics so you can understand how converting and non- 27.50% 33.50% 15.50% 12.50% 5.50%  5.50%
converting users differ (and many other such comparisons).
: These are the same demographics & interest categories used to

target ads on the Google Display Network. Use these insights
about your users to refine your ad campaign strategies.

Not all of your users may have demographics associated with
them, so these reports may only represent a subset of your B
users and may not be representative of your overall site 18-24 2534 35-44 45-54 55-64 65+

7 composition.
e e C e u e 8 Ueogtaphics Learn more about how Google determines user demographics.

Overview 2 Learn more about how Google determines user interest
categories. [

A —
e Before enabling Demographics and Interest Reports you may
° cander need to update your privacy policy according to this policy.

Learn more about the new reports

» Interests

e | Analytics Home | Terms of Service | Privacy Policy | Send

» Technology

»  Mobile

t o J LIV
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Moving forward,
demographics data
will trickle in. After a
few weeks, you'll be
amazed at how

much was slipping
by under your
radar.
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Filtering Out Your
Own Visits

Inside Google Analytics
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Google the
phrase “what

is my IP” to

d iS cover yo ur 3331;;%?;3;33852:860:3Sbe:d561 :a9be:f5f6
IP address.

Keep the

results page

e Learn more about IP addresses

handy in a
separate
browser tab.
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1) Navigate to
the Admin
screen.

All Web Site Data

2) In the View

Column, click
the Filters
option.
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1) Select the
New Filter

button. == |o

Easy, right?
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1) Give the filter a name; make it obvious, like “Office Visits"”

Select the following
Filter Type options:

Filter Name

2) Predefined

3) Exclude e
4) traffic from the
|P address - Exclude ~ 4 traffic from the IP addresses ~

5) that are equal to
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1) Copy/Paste
the IP address
open in your
other tab.

2) Select Save.
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Activate Google Signals

Provides the framework for tracking signed in
users across devices, such as multiple browsers,
mobile apps, mobile devices, and more.
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1) From your
Admin Panel,
navigate to the
Property
column, then
select “Data
Collection.”

2) On the next
admin panel,
select the “Get
Started” button.
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1) On the next admin panel,
read the information then
select “Continue.”

1

2) Unless you have a specific
need to limit which properties
to apply Google Signals,
select “all properties.”

3) Select "Activate.” If you get
a confirmation screen, select
“done.”

ccd.artshacker.com @Americans4Arts ARtsU



1) Navigate to the
“Audience” admin panel.

2) Moving forward, you'll
see some new menu
options, such as “Cross
Device.” As of now, most
have the “BETA" label and
after a few weeks, you'll
have enough data to
generate meaningful
reports.
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Activate Search Tracking

What the what Google..search tracking isn't
enabled by default?!?!?
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1) Navigate to
your Admin ~ 1
Panel. : s

2) In the “View"
column, select
“View Settings”
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Scroll down to
the “Site Search
Settings”
section then
toggle on the
“Site Search

Tracking”
button on.
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Perform a
search at your
site and look
for the query
parameter, it
will be located
between the
question mark
and equal
sign.

com/?s=goc
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1) Enter the

query
parameter.

2) Select the
“save” button.

That's it,
pencils down.
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Q_  Ssearchreports and help

Daily Report May 15,2016 - N
-+ CUSTOMIZATION

+ Add Widget Share + Email Export ~

Dashboards Customize Dashboard

Custom Reports All Users

+ Add Segment
100.00% Sessions

Shortcuts

Custom Alerts

Avg. Time on Page Users
Reports
® Avg. Time on Page ® Users
© RreaLTIME ™ 1,000
o AUDIENCE o
500
> ACQUISITION 1m
B BEHAVIOR July 2016 October 2016 January 2017 April 2017 July 2016 October 2016 January 2017 April
[ CONVERSIONS
New Users Sessions by Browser
® New Users Browser
800
Chrome
Safari
400 Firefox

Internet Explorer

Safari (in-app)
July 2016 October 2016 January 2017 April 2017
Edge
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Enter the website URL and campaign information

Fill out the required fields (marked with *) in the form below, and once complete the full campaign URL will be
generated for you. Note: the generated URL is automatically updated as you make changes.

* Website URL

* Campaign Source

Google
URL
Builder

Campaign Content
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Y.
The full website URL (e.g. https://www.example.com )

The referrer: (e.g. google , newsletter )

Marketing medium: (e.g. cpc, banner , email)

Product, promo code, or slogan (e.g. spring_sale )

Identify the paid keywords

Use to differentiate ads
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Acquisition
'!’ Acquisition

Overview Campaion

% Now New Users
Sessions ~ 4  Sessions 2
Channels '
All Traffic
All Referrals 9,109 45.19% 4,116
% of Total: Site Avg: % of Total:
Campaigns 9.85% (92,467) 75.13% @ 5.93% (69,466)
(-39.85%)
» Keywords [ ‘ ' ¥
()] 1. buffer 2,415 (26.51%) 58.76% 1,419 (34.48%)
Cost Analysis BETA |
.| 2. words-that-increase-traffic 1,571 (17.25%) 47.23% 742 (18.03%)
» AdWords !
s L -blog-post- AT% 149 T7%
s Sodial | 3. ideal-blog-post-length 954 (10.47%) 42.14% 402 (9.77%)

ccd.artshacker.com @Americans4Arts ARtsU 25




Track offline/traditional
marketing.
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yourwebsite.org/radiolaboheme
or
bit.ly/radiolaboheme

yourwebsite.org/landingpage?utm_s
ource=freddy&utm_medium=radio&
utm_campaign=laboheme
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MAKE IT SO



Drew McManus Ceci Dadisman

@VentureTweets @cecidadisman/@form_creative
drew@ventureindustriesonline.com ceci@theFORMgroup.com
VenturelndustriesOnline.com theFORMgroup.com
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