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Local Arts Agency Programs

1. Advocacy & Policy 100%

2. Facilities Development & Mgmt. 62%

3. Funding & Financing 76%

4. Partnerships & Planning 91%

5. Programs & Events 84%

6.  Visibility 66%

7.  Services 92%



An LAA by Any Name . . .

• ArtsWave (Cincinnati)

• Office of Arts, Culture & the Creative Economy (Philadelphia)

• Community Partnership for Arts and Culture (Cleveland)

• Middlesex County Cultural & Heritage Commission (NJ)

• North Texas Business for Culture and the Arts (TX)

• Arts & Science Council of Charlotte/Mecklenburg (NC)

• Takoma Park Arts and Humanities Commission (MD)

• Centro Cultural de Washington County (OR)

• Salt Lake County Zoo, Arts and Parks Program (UT)

• 4Culture (King County, WA)



LAA Governance



Local Arts Agency Service Areas





LAA Budget Trends 2016-19



Local Arts Agency Revenues



Local Arts Agency Expenditures



Organizational Stability Indicators



Financial Outlook Through 2021



Local & State Option Taxes



Professional Development for LAA Staff



LAAs and DEI Statements







Financial Support to 

Artists and Organizations 



More Than Grantmaking . . . (2018)



LAAs Have Programs That 

Fund the Traditionally Under-Served (2018)



Most Grants Go to Small Organizations 

Most Dollars Go to Large Organizations

(2018)



The Majority of Americans Approve of 

Government Arts Funding at All Levels
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Using the Arts to Address 

Community Development Issues



Mayors Rank Arts as Vital to 

Economic Development



Community-Oriented Arts Funding has 

High Public Value

80%

79%

77%

77%

73%

71%

8%

9%

7%

9%

11%

12%

12%

12%

16%

14%

16%

17%

To provide arts and culture programs for
the elderly

To provide art in parks, downtown areas,
and other public places
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54% manage a public art program

33% of those manage a percent-for-art program
(Parthenon … Said to Pre-Date Percent for Art Programs)







Americans Believe the Arts are Part of a 

Well-Rounded Education for K-12 Students
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94 Percent Partner 1 Local Organization

(75 Percent with 3+)



What Do Partnerships Look Like*?

• 79 percent have “informal conversations” with partner 

organizations

• 65 percent “meet regularly” with a partner organization

• 75 percent “work together to plan, fund, and implement 

programs”

• 31 percent fund a partner “through grants or contracts”

• 46 percent have a partner that has “fully integrated the arts into 

their initiatives”

*From 2015 Census of Local Arts Agencies



Cultural Planning



LAAs: More Important than Ever!



Profile of LAAs Online Dashboard



Thank You for Your Work!



Thank You!

www.AmericansForTheArts.org/LAA Profile

rcohen@artsusa.org
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