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MT’\' Local Arts Agency Programs

““ARTS
1. Advocacy & Policy 100%
2. Facilities Development & Mgmt. 62%
3. Funding & Financing 76%
4. Partnerships & Planning 91%
5. Programs & Events 84%
6. Visibility 66%

7. Services 92%
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An LAA by Any Name . ..

ArtsWave (Cincinnati)

Office of Arts, Culture & the Creative Economy (Philadelphia)
Community Partnership for Arts and Culture (Cleveland)
Middlesex County Cultural & Heritage Commission (NJ)
North Texas Business for Culture and the Arts (TX)

Arts & Science Council of Charlotte/Mecklenburg (NC)
Takoma Park Arts and Humanities Commission (MD)

Centro Cultural de Washington County (OR)

Salt Lake County Zoo, Arts and Parks Program (UT)

4Culture (King County, WA)




T’\' LAA Governance

AMERICANS

““ARTS

10% of local arts agencies are
private nonprofit organizations —
30% are agencies of local government

22k
10

PRIVATE NONPROFIT
ORGANIZATIONS




M;{T\S Local Arts Agency Service Areas

0.4%

City or town Single county Multiple Multiple cities Neighborhood
counties and/or towns
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_ Fiscal Year 2016 Fiscal Year 2017 Fiscal Year 2018 Fiscal Year 2019

ALL LOCAL ARTS AGENCIES (n=617)

Revenue and Income (all sources)




M;TS Local Arts Agency Revenues

11% 6% 5%

Government LAAs 14% 29%2%

Nonprofit LAAs 15% 10% | 7% 6%

MW Earned revenue

m Contributed income

M Local government revenue (city/town and county)
H State government revenue

W Federal government revenue

B In-kind

B Other/miscellaneous
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All LAAs
Government LAAs

Nonprofit LAAs

10% 20% 30% 40% 50% 60% 70% 80% 90%

W Payroll/personnel B Administrative overhead W Grants and contracts

B Fundraising B Cultural programs and services B Other/miscellaneous




TX Organizational Stability Indicators
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Q: “Which of the following describes the financial situation in which your LAA
finished its most recent fiscal year?”

All LAAs

Government LAAs

Nonprofit LAAs

0% 10% 20% 30% 40% 50% 60%

B Surplus M Break-even M Deficit




wmas  Financial Outlook Through 2021
“ARTS

Q: “How would you characterize the financial outlook for your LAA two years from now?”

Government LAAs

Nonprofit LAAs

0% 10% 20% 30% 40% 50% 60% 70% 80% 100%

W Better than it is now m About the same as it is now m Worse than it is now




Tx Local & State Option Taxes

AMERICANS

“*ARTS
38% of local arts agencies operate in a
community where revenue from a local or
state option tax is used to fund the arts,
such as a lodging tax

38+

OPERATE WHERE AN
OPTION TAX IS USED
TO FUND THE ARTS




E’:\;S Professional Development for LAA Staff

89% of local arts agencies provide
funding or paid time off for professional
development for staff

h: “Does your LAA provide financial resources and/or paid time off for staff to receive
8 5 professional development each year outside of the organization.”
(o)
%

PROVIDE FUNDING
FOR PROFESSIONAL
DEVELOPMENT

Yes, for middle
leadership management
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49% of local arts agencies
have adopted a statement on
diversity, equity, and inclusion

HAVE ADOPTED
A STATEMENT OF INCLUSION
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48% of local arts agencies believe
they have an appropriate level of diversity
among the staff, hoard, and volunteers
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T/\' Financial Support to
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16% of local arts agencies provide direct
financial support to arts organizations and/or
artists (58% through grantmaking)

16,

PROVIDE DIRECT
FINANCIAL SUPPORT




whews More Than Grantmaking . . . (2018)
““ARTS

Q: “Does your LAA use any of the following methods to provide direct financial support
(including re-granting programs) to individuals or organizations? Check all that apply.”

55%




y' R LAAs Have Programs That
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«ARTS Fund the Traditionally Under-Served (2018)

Q: “Does your LAA have any funding programs that are intended to serve traditionally under-served
neighborhoods, communities, or populations?”

Does not have
funding
programs
Has funding intended to serve
programs intended traditionally
to serve under-served
traditionally audiences
under-served 43%
audiences
57%




y! R Most Grants Go to Small Organizations
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«ARTS Most Dollars Go to Large Organizations
(2018)

Total Total
Operating Budget of Number of Number of Percentage
Organizations that Organizations Percentage Dollars of all Dollars
Received Grants from that Received | of all Grants to Awarded to Awarded to
LAAs Funding Organizations Organizations Organizations

Less than $100,000 $18,432,059
$19,474,252

,

$1,000,000 or More $218,118,053 6
All Grants 10,018 100% $300,525,935 100%
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T/\' Using the Arts to Address
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95% of local arts agencies use the arts to
address community development issues
(e.g., youth, economic, diversity)




¥ Mayors Rank Arts as Vital to

Economic Development

State Of - .EI:oo'r:usw_ DEVELOPMENT SUBTOPICS
the Cities 2018 ol l

My goal is for every

neighborhood in
Birmingham to become ... a
place that people actively
choose to live [in].

Mayor Randall Woodfin

Birmungham, A
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% 54% manage a public art program
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“"ARTS 33% of those manage a percent-for-art program
(Parthenon ... Said to Pre-Date Percent for Art Programs)
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2019 PROFILE OF LOCAL ARTS AGENCIES

16% of local arts agencies
provide arts education programs
or services to the community
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76 O/ PROVIDE ARTS
O EDUCATION SERVICES




Nearly every American believes the arts are part
of a well-rounded K-12 education.
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)% ‘ 94 Percent Partner 1 Local Organization
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HRRTS (75 Percent with 3+)

33 % of local arts agencies work in
partnership with their local
Chamber of Commerce

33+

WORK WITH
CHAMBER OF COMMERCE




79 percent have “informal conversations” with partner
organizations

65 percent “meet regularly” with a partner organization

75 percent “work together to plan, fund, and implement
programs”

31 percent fund a partner “through grants or contracts”

46 percent have a partner that has “fully integrated the arts into
their initiatives”

*From 2015 Census of Local Arts Agencies
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41% of local arts agencies have integrated the
arts into a community-wide planning effort
(such as a city’s master plan or a community

foundation’s regional needs assessment)

415

INTEGRATED THE ARTS IN
COMMUNITY PLANNING




T’\' LAAs: More Important than Ever!
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83% of local arts agencies expect demand for
their services to increase over the next two years
(Z2/% expect a significant increase)
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2018 Profile of Local Arts Agencies
Dashboard

{Bata Version)

RINTIONS:
ditferent groups Cor specific
wx = vd learn
Ly, use Lhe cownluad

11900 have any questions, Fus at research@artsusa,org

INS.

Geographic Area Served Geegraphic Area Served
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of Directars Has Board of Diractors
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Thank You!

www.AmericansForTheArts.org/LAA Profile

rcohen@artsusa.org



http://www.americansforthearts.org/

